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Goal  
To e liminate  cancer as  a  major health problem, prevent cancer, 
s ave  lives , and s upport patients  and the ir families  acros s  Ire land.
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Evidence  for Inte rventions  

International Agency for Res earch on Cancer (IARC)

“Occupationa l exposures  account for an es timated 3.5–5% of a ll cancer dea ths  in high-income countrie s .
IARC c las s ified 47 agents  and 12 occupationa l proces ses  as  Group 1 ca rc inogens  by 2017”
                                                                                                                             
                                                                                                                             GLOBAL CANCER BURDEN DUE TO OCCUPATIONAL EXPOSURES

Cancer Res earch UK  

“13% of lung cancer cases  in the  UK are  caused by workplace  exposures .” 

                                                                                                                             The  fra c t ion of ca nce r a t t ributa ble  to known ris k fa c tors  in  
                                                                                                                             Engla nd, Wa le s , Scot la nd, Northe rn Ire la nd, a nd the  UK ove ra ll in  2015.

European Res pira tory Soc ie ty 
“Occupationa l exposures  a re  respons ible  for ∼15% of lung cancer cases , but only a  frac tion of the  
cases  a ttributable  to an occupationa l origin a re  correc tly identified c linica lly.”  
                                                                                                                             
                                                                                                                             Lung Ca nc e r a nd Oc c upa tion  Pie rluigi Coc c o

https://www.nature.com/articles/s41416-018-0029-6


Lung Cancer 
Awarenes s  
Campaign 2025 



Campaign Objectives : 

• Educate   high-risk workers   in the  cons truction, agriculture, manufacturing and transport 
s ectors  of the ir increased risk of exposure  to workplace  carcinogens  including s ilica , 
asbes tos , and diese l exhaus t. 

• Highlight the ir increased risk of lung cancer and the  importance  of protecting the ir lungs
• Highlight the  importance  of following hea lth and s afe ty protocols  to minimise  exposure  to 

these  subs tances .

Targe t Audience  

• All Manual Workers  in Cons truc tion, Manufacturing, Agriculture  and Trans port, 
(predominantly male ) Age  21 – 66.



Lung Campaign 2025

• Collaborated with Construction Industry Federation,  Health and Safety Authority and 
Construction Workers Health Trust. 

• Targeted social media campaign
• Advertisements on Dublin Bus,  Rail services:  Dublin Dart, Cork Suburban rail 
• Issued PR targeting construction and trade workers
• Case study interview placed in national media





Trans port Advertis ing 



Socia l Media  Advertis ing

Meta  res ults :   Facebook and Ins tagram

• Reached just under 190K people and gained just 
under 601K  ad impressions. 

 
• Earned over 4.1K ad related page engagements 

• Over 216 post reactions and over 6,995 link 
clicks to the website for €0.28 cost per click. 

• Targeted cost effectively for a total spend of 
€2,388  



Socia l Media  Advertis ing

Reddit res ults :

• Male-focused platform 
• Reached just under 251K people
• Earning over a million impressions on our 

ads which made this  platform a valuable 
medium to advertise on.

• Earned 4,467 website clicks, 
• €0.32 cost per click for €1,429.88 overall 

spend 



Conclus ions :  

• Pos itive  public  engagement 
• New tra ffic  to webs ite :  over 11k webs ite  c licks  
• Pos itive  collabora tion with s takeholders  enabled us  to have  

s ignificant impact with limited res ources . 
• Focus  on s malle r companies  and s e lf employed.
• Limited Iris h data  on leve ls  of awarenes s
• Improve  Nationa l Cancer Policy in this  a rea  



National Cancer Stra tegy 2017 – 2026 
“Occupationa l re la ted cance rs  a re  preventable  and s trong workplace  regula tion, 

worke r education and s urve illance  a re  needed.” 

HSE  National Cancer Control Programme 
Prevention Plan 2025- 2030   

“Occupationa l cance rs  a re  la rge ly preventable . Key s tra tegie s  inc lude  
s ubs titution or removal of ca rc inogens , protec tive  equipment, improved work 

prac tices , expos ure  monitoring, regula tion, education, and hea lth s urve illance” 

Ca ll to Action: 
National Cancer Stra tegy  2027  ? 
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